SPONSORSHIP

BENEFITS
SILVER — $500

HOW CAN YOU BECOME

A CORPORATE
SPONSOR?
Contact:

+ Your organization’s name listed in every
issue of Skiing History

Peter Kirkpatrick

+ Six free copies of every issue mailed
to your corporate office

peterkirk@pknorthwest.com
541.488.1933

+ Six free one-year digital subscriptions
for employees or clients
+ R
 ecognition on ISHA’S Website and a link
to your Website

GOLD — $700
All the benefits of a SILVER sponsor, plus:
+ Eight free copies of Skiing History
and eight digital subscriptions

ISHA OFFICE
Kathleen James, Operations Director
kathleen@skiinghistory.org
802.366.1158

WORLD CUP — $1000
All the benefits of a GOLD sponsor, plus:

P.O. Box 1064
Manchester Center, VT 05255

+ 12 free copies of Skiing History
and 12 digital subscriptions
+ Rotating ad on the homepage of ISHA’s
Website and a link to your Website

WORLD CHAMPIONSHIP — $3000
All the benefits of a WORLD CUP sponsor, plus:
+ 20 free copies of Skiing History
and 20 digital subscriptions
+ Full-page dedicated space in one
issue of Skiing History

PLUS: Ask about our new Introductory Membership
program and how you can offer your customers or
pass-holders a free digital membership, so they can
read every issue online.

Value: $29. The cost to you and your customers? Zero!

www.skiinghistory.org
ISHA is a 501(c)(3) charitable organization
Cover art by Corey Fowler. www.WhiteCreekArt.com

“

Appreciating the sport’s history
helps NSAA prepare better for the future
of skiing and snowboarding. ISHA keeps
us in touch with our roots.

”

– Michael Berry
President, National Ski Areas Association

“

SIA is committed to helping ISHA
build awareness of skiing history. These
important stories and lessons from the
past must not be lost.

”

– David Ingemie
President Emeritus, Snowsports Industries America

CORPORATE
SPONSORSHIP
OPPORTUNITIES

Dear Friends of the Ski Industry,
The nonprofit International Skiing History Association (ISHA) preserves and increases awareness
of the sport’s heritage through our skills and long experience in editing, research and publishing.
We aren’t a museum. We don’t own a physical collection, but we maintain an impressive digital library.

OUR ROLE IN PRESERVING SKI HISTORY IS UNIQUE.

Billy Kidd receiving
TV Broadcast Lifetime
Achievement Award from
ISHA Chairman John Fry.

WE PRESENT ANNUAL AWARDS to ski
history writers, website creators, filmmakers
and broadcasters.

WE HOLD AN ANNUAL GATHERING,
Skiing History Week, bringing skiers together
to learn and celebrate the sport’s history with
our partners at the U.S. Ski and Snowboard
Hall of Fame.

ISHA accomplishes its mission with the generous
help of almost 50 corporate sponsors. If your organization is not already part of ISHA’s family, we invite
you to join this initiative to preserve and celebrate
our sport’s rich heritage.

WE PUBLISH A MAGAZINE enthusiastically read six times a year by more than 4,000
readers, including subscribers, researchers, hallof-fame members, and skiers around the world.
It is recognized as the world’s best periodical
of ski history published in any language. Corporate sponsors are listed in each issue.

As triple gold medal winner and longtime ISHA financial supporter Jean-Claude Killy says,

WE MAKE SKI HISTORY ACCESSIBLE

“

to thousands of enthusiasts on the Internet,
operating the world’s largest website of information about the sport’s past.
www.skiinghistory.org

Burnish your corporate identity by linking it to the premier ski
association preserving and celebrating the sport’s rich history.

I am committed to helping
ISHA capture and communicate the history of skiing to a
worldwide audience.

”

}

Please see the back panel to
learn how you can become a

CORPORATE SPONSOR.

